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Course Summary
MNQF Level:

Level 9 Masters Degree

Start Dates:

Every two months: January, March, May, July, September,
November

Course Duration:
12 months

Course Fee:

MVR 78,000/Payable in 12 monthly instalments of MVR 6,500/-

Lecture Times:

Saturdays 9am to 6pm
Sundays 5:30pm to 10:30pm

Application Closing Date:

Applications must be submitted at least 3 weeks
before the commencement date

Entry Requirements:

MNQF Level 7 Bachelor’s Degree, or equivalent accepted on a
case-by-case basis.

Alternative Requirements:

25 years old, completion of a related Level 5 qualification, and 7
years of relevant experience (of which at least 3.5 years of
experience is obtained after completion of a Level 5 qualification),
and completion of an MQA approved Pre-Master’s Program,
accepted on a case-by-case basis
OR
25 years old, completion of a related Level 6 qualification, and 6
years of relevant experience (of which at least 3 years of
experience is obtained after completion of a Level 6 qualification),
and completion of an MQA approved Pre-Master’s Program,
accepted on a case-by-case basis.

How to Apply:

Submit completed MAPS application form, UoB application form,
and personal statement, along with original qualification
certificates and transcripts. MAPS Application fee of MRF 1000/required.
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Class times are subject to occasional changes where changes are unavoidable. For example
when scheduled classes fall on national holidays, or due to lecturer illness. Any re-scheduled
classes will take place outside of standard working hours.
Alternative route applications are reviewed by UoB on a case-by-case basis

About the University of Bedfordshire
The University of Bedfordshire is a well-established UK university
located just outside London. It has over 15,000 students enrolled at its
UK campuses, as well as partnership agreements with several
international institutions, including MAPS College. The University is fully
accredited by the UK University regulator, the QAA and offers
degree, Masters and PhD programmes in a wide range of subject
areas.
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Course Overview
The University of Bedfordshire MBA offer
three specialist pathways to develop high
level leadership and strategic management
skills and a contemporary understanding of
business.
The MBA is a flagship management
qualification designed to enhance your
professional prospects by developing your
capability to apply the latest thinking
relating to organisational development and
change in the competitive global context.
Successful completion of the MBA highlights
your potential to have a real impact on the
transformation of your current and future
organisations, or your own business ventures.
The course combines core MBA disciplines
with innovative subject areas supported by
the latest research in strategic management
and leadership to develop business
competence and strengthen confidence
and credibility, providing you with the
practical and theoretical capabilities to
master the complexities of a competitive
and changing business environment.
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The MBA is designed to be engaging,
attractive and flexible in the current global
marketplace. The course is delivered on a
modular basis. Students undertake one
module every two months, and complete a
total of 6 modules in all. The course covers
core business areas and specialised areas
for each stream, as shown on the following
pages.

Course Specialisations
MBA (General) – Ideal for management
generalists and those who undertake, or
need to have broad awareness of a range
of subject matter within their careers. The
General MBA programme covers the
broadest range of content across six
Modules.
MBA (Finance) – Specialised MBA for those
involved in financial management and
strategy decision making. Includes two
finance-specific modules (Strategic Finance
and Business Economics) alongside the
general high-level leadership and strategic
management content, and requires the final
project is undertaken relating to a finance
related topic. The finance specialisation
aims to offer the best of both worlds, with
the inclusion of general content and some
finance-specific content to produce a wellrounded finance-focussed MBA-graduate
MBA (Hospital and Health Services
Management) – A specialised MBA for
those working, or preparing to work within
the health sector or a parallel industry. As
with the Finance MBA, it includes both
general high-level leadership and strategic
management content, as well as two
specialised modules (Managing Modern
Healthcare
Organisations,
Digital
Technology Management).
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Course Structure and Specialisations:

Current Assessment Structure:
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Module Details
Leading and Managing Organisational Resources (Core Module - all streams)
This module takes an integrated approach to critically assess the relationship between
leadership, operations management, finance and information systems which is essential
for adding value and achieving competitive advantage in contemporary organisations.
The theme is ‘leadership’ with an emphasis on high performance work systems and the
international management of innovation and change. Successful completion of the
Module will give students a comprehensive and detailed overview of theory and
practice and students will acquire a ‘toolkit’ that provides the potential for inspirational
leadership and the effective management of organisational resources. Operations
Management addresses issues such as quality, location process layout, capacity
management, and scheduling and inventory management. Global sourcing and
relocation are now commonplace and the competitive environment demands new ways
of thinking about how to manage operations in a global context. Business and
information systems facilitate decision-making and effective management across all
functions. Students will develop an understanding of how changes in the business
strategy, the business operations and the funding of these operations can impact on the
reported financial statements, their cash flows and thus impact on both share price and
the reported results of a company.

Strategy and the Global Competitive Environment (Core Module - all streams)
This module covers the field of strategic management and marketing. Students will
consider current issues and challenges facing directors, senior managers and
entrepreneurs in guiding the long-term development of organisations. The objectives of
organisations and the means of achieving these objectives through the mobilisation and
deployment of assets and resources and the integration of the various functions of the
organisation will be the focus of the Module. Students will most specifically:

Develop and demonstrate expertise in understanding the global business
environment in which the modern organisation operates;
Apply a range of skills in developing business and marketing strategies for different
environments;
Build skills in developing and evaluating strategies and marketing plans that
harmonise the organisation’s objectives, capabilities and resources with the external
opportunities of the market;
Understand global operations: business entry modes, opportunity analysis and market
selection, global sourcing and off-shoring, and emerging economies;
Identify, categorise, and assess the factors determining the extent to which strategic
and marketing implementation is appropriate for success.
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Module Details - Continuation
Management Practice (Core Module - all streams)

Students will need to select and apply knowledge and principles they have learnt
through the taught MBA Modules, experiential learning activities and challenges to
develop an understanding of current realities in work organisations and be better
placed as a future manager. This module is specifically designed to help students
progress through the professional work environment through combining academic rigour
with practical skills: the behaviours, attributes and intent which give students immediate
impact in the organisations they work in/join. This produces individuals with the
confidence and know-how to fit in and be effective from day one: managers who
understand business context, and have the creativity, drive and focus to bring about
change. The aim of this module is to:

Enhance your transition to the workplace through experiential learning
Improve personal, interpersonal and business skills
Develop awareness of professional working practice and increase employability
Relate the theories learnt in the earlier stages of the MBA to real-word business
practice issues.

Theory into Practice Project (Core Module - all streams)

The integrated application project is the culmination of the MBA programme. It is
designed to give students the opportunity to demonstrate their ability to think through
the implications of applying the knowledge and skills acquired through the taught
elements of the course.
Its purpose is to bring together all the taught elements of the programme to reinforce
their interrelationship and to enable students to move forward from the understanding of
a discrete knowledge base to combine knowledge in different ways and increase their
understanding in different areas through synthesis and exploration.

International and Comparative Human Resource Management
(MBA General stream only)

This module provides in depth understanding of strategic, international and cross cultural
HRM. This Module introduces students to the key concepts theories and current issues
underlying international and comparative human resource management (ICHRM) in a
global context. Focus is placed upon the HRM strategies, policies and practices of
multinational corporations (MNCs), public sector, voluntary sector and their approach to
the management and development of human resources across borders.
This module further develops knowledge and understanding of the currently accepted
body of knowledge on the principles and practice of HRM and HRD, within employing
organisations with regard for sectoral, national and international context.
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Module Details - Continuation
Business Economics (MBA General stream and MBA Finance stream only)

The central aim of this module is to provide students with a thorough understanding of
the competitive global context in which firms operate and make decisions and to use a
critically evaluative approach in order to explain the impact of economic policies on
the behaviour of individuals, firms and institutions.

Strategic Finance (MBA Finance stream only)

The central aim of this module is to help students develop financial skills in appraising
business ideas, evaluating business performance, identifying potential improvement and
reaching better business decisions.
Within a global context, using critical evaluation techniques students will learn how to
recognise, assess and propose value-creating initiatives in organisations. Above all,
students will learn how to communicate their thoughts, ideas and conclusions more
confidently and more effectively at executive committee or board level.

Managing Modern Healthcare Organisations (MBA Hospital and
Health Services Management stream only)

The central aim of this module is to challenge and develop students’ understanding of
the context in which healthcare services operate. The unit will address challenges facing
healthcare delivery in the 21st century, with a focus on local, regional and global
policies that healthcare leaders have to understand and develop to meet the needs of
increasingly complex and evolving healthcare environments.
Students’ current leadership practices will be addressed by concentrating on strategies
that enable healthcare leaders to balance the requirements of an increasingly complex
and evolving healthcare environment whilst meeting the challenges of modern societies.
The unit also examines issues faced by health care organisations when dealing with the
use of information technology in the form of information systems.

Digital Technology Management (MBA Hospital and Health
Services Management stream only)

This module develops students’ knowledge and understanding of the use of digital
technology for effective management in a variety of business settings, as well as
enabling them to manage digital technology. Students will learn about the role of digital
technology in strategy, Internet marketing, and related areas.
The module takes an integrated approach to critically assess the relationship between
information systems and how they can create a competitive advantage. The aim is to
enable students to understand and critically assess what information systems are, what
key characteristics they have and what they can (and cannot) do for an organisation.
Successful completion of the module will give a comprehensive and detailed overview of
theory and practice and students will acquire a ‘toolkit’ that provides the basis for
understanding the potential – and limitations – of information systems for business
success.
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Application Checklist
1. MAPS College Application form / Online
Application, with one passport photo
2. University of Bedfordshire Application form
3. Original certificates and transcripts from bachelors
degree or equivalent qualification
4. Photocopy of your ID card or passport (front 2
pages)
5. Personal Statement – Including your reasons for
choosing the course, details of any relevant
experience, career plans and other supporting
information. A sample personal statement is included
below.
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Sample Personal Statement
10 May 2017
University of Bedfordshire Admissions Department
c/o MAPS College, Maldives

RE: Application for MBA
Dear Madam / Sir
I would like to apply for the above mentioned course at MAPS College. I have
completed my BA (Hons) in Engineering and would like to develop my knowledge and
skills in Business Administration at a strategic level to help in my future career. I currently
work at ABC Private Limited as Head of Department and have worked in the position for
seven years. I am also a member of the Maldives Clean Beach YouthGroup, and was an
active member of my University’s student association.
I hope to progress in my career in the future by working towards Director level roles as
the next stage of my career. I believe the knowledge developed during this programme
will help me achieve these targets, and an MBA will help to further my career prospects
internationally.
I am a hard working student, as can be seen by my completion of my Bachelors degree
with good grades, alongside my work experience.
Yours sincerely
[insert signature]
Fathimath Mohamed

MAPS College
Address: H.Vaifilaa - aage, Janavaree Magu,
Malé 20043, Maldives
Phone: +960 331-4621
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